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√Give copies of the book to new distributors
as a training manual to get them started

√Help team members select tactics best
suited for their personality strengths—there’s
100 tactics to choose from

√Use the book as a recruiting tool for
prospective distributors

Are You in Control of Your
Time and Your Income?

Let the Best-Selling Marketing
Series of All Time Get You There

“No matter what business you’re
in, Guerrilla Marketing, the Bible
of lively, low-cost marketing tips,
is invaluable.”
~ Los Angeles Times
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